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Introduction
Ipsos Group is a market research firm with a global reach and a consulting firm with headquarters in Paris, France. The company was formed in the year 1975 by Didier Trunchot and has been there since then. It has also acquired several companies throughout the world making it the third largest research firm in the world (Ipsos website, 2018). InterQ is a research firm with specialization in market research for technology industries. The company covers both consumer and B2B tech products and has a deep experience in innovation which has enabled it to deliver better results (InterQ website, 2018). This paper is a review of the tools used by the two firms which helps in differentiating the services in the two firms. Advantages of utilizing these firms will also be addressed.
Services Offered by the Firms
[bookmark: _GoBack]Ipsos is a research firm which focuses on people, markets, brands and society delivering information and analysis which makes the complex world easier and faster in navigation. It focuses on better decision making for clients. The company conducts social research which helps it understand the perceptions of citizens and public service users. It has established products that are key in conducting its global research work. These are backed by a global network of experts designed to meet the needs of public and private sectors. The company also offers a range of survey services on a wide range of topics, sectors and trends (McDaniel & Gates, 2013). InterQ deals with qualitative research which is based on questions one wants to answer. The company uses the advanced technology to fulfil this. Furthermore, quantitative research is also done as a supplement. The company uses real-world data to ascertain patterns in customer behaviours. They develop a program for extracting the data and a combination for analysis purposes (InterQ website, 2018).
Types of Tools Used by the Firms and their Effectiveness
InterQ focuses on tools which include focus groups, interviews and ethnographic research methodology. Their design is always done using a number of tools which combine to offer effectiveness in the research. The firms’ qualitative data is always layered with qualitative research to enable them to get their findings with large statistics. For quantitative research, measurement is done on the population. To determine effective brands for instance. Sampling is therefore done; national databases are employed to give population breakdown. This is effective in getting to know the purchase attitude, consumption habits of the media and household structures. The methods are effective since paring of the information with the survey data layers out the analysis structure. Furthermore, a complete picture of quantity and substance is obtained through pairing quantitative data with the qualitative market research (InterQ website, 2018).  On the other hand, Ipsos uses integrated analytics, actionable insights and expert advice as tools. Data collection for management is also done to provide insights for big value creation. Forecasting has sometimes been employed to ensure effectiveness when it comes to sales, demand and supply. Furthermore, the company uses software which creates real-time predictive analytics effective for business planning processes. These tools have proven effective especially when dealing with the very many customers globally (Ipsos website, 2018).
The contrast on the Services and Tools Provided by the Firms
The two firms, even though have some common tools such as survey, there is a big difference in their approach to research. InterQ focus on technological firms which makes it use the tools that are software based compared to Ipsos. Furthermore, the company combines various tools to enable effectiveness in the operation of the tools in catering for the needs of clients. On the other hand, Ipsos has a wide range of varying tools depending on the country where the company is operating. The company adjusts its tools in various location depending on the type of research being done. Forecasting is employed unlike in the case of InterQ.
Advantages of Utilizing these Firms
These firms conducting research such as Ipsos and InterQ are key in helping us get industrial information faster. They have experience in research thus making us get the information we need at a faster rate. Validation of the research we might have done internally is also assured through data comparison. The firms also give us a holistic view of the market thus enabling the firm to compare the data thus obtain a reliable information source. Informed decisions can easily be made using this data making it possible for the firm to grow in a competitive environment. Such firms also bring about credibility and reputation through better business strategies and confidence which helps clients to develop confidence in the firm involved (Hair et al., 2015).
Why a Company might Decide to Save Money and Utilize its In-house Team as Opposed to these Firms
An in-house team might be utilized by a company in case working with the external ones needs a lot of procedures which might be time-consuming. The research requirements can make it hard since for instance the pace of research is not entirely determined by the firm. The company can also do that if it wants to reduce the expenses since hiring external research firms is always expensive compared to using cooperate employees. There is a better chance for customization of the information obtained compared to scenarios where the data is managed by an external entity. Therefore, when the company wants to have better control, then they can opt for an in-house team (Hair et al., 2015).
How the Tools Discussed in the Lecture Might Enable More Companies to Complete their Research Internally.
The research tools mentioned such as survey and questionnaire if applied can enable companies to complete their research internally. Once the company is well versed with the required tools, they can make a selection of what will work better for them thus making it possible for internal research. This is because the same tools are used even in the external research organizations (Hair et al., 2015).
Conclusion
In conclusion, it is indeed true that there are many research firms which enable various organizations to get information that they can utilize for various activities in their organization. Ipsos and InterQ have some standard tools they use for research even though there are some differences in their research methodology given that their focus in research also varies. Research firms have a lot of importance even though at some circumstances preference is made on in-house teams.
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